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Summary 

Copywriting is one element which is by and large common in all 

forms of advertising.  It is the act of writing the text that is 

printed, spoken or displayed for the purpose of advertising or 

marketing a product, service, business, person, opinion or idea. 

The copy of print advertising can be categorized into display 

copy and body copy. Both these copies attempt to persuade the 

reader to buy the product/the service which is advertised in it. 

On the other hand, the copy in radio advertising allows its target 

audience to move to the imaginary realms. The importance of 

copywriting in television advertising is largely limited to script-

writing. Since people can see, the talk is less in this form of 

advertising. Copywriting for the web is very simple as it 

emphasizes on incorporating important details in short and 

simple sentences. Advertising appeal of advertisements in 

various media can be enhanced by giving due importance to the 

visual element. Advertising appeal of advertisements can be 

evaluated by conducting pre-test and post-test. 


