
 

 

OBJECTIVE 
 

After listening to this session, the student should be 

able to understand, 

1.What is planning framework of advertising 

management? What are its components? 

2.What is marketing analysis? What is situational 

analysis? 

3.What are different types of analysis? 

4.What is a marketing plan? 

5.What are the main objectives of advertisement? 

 

 


