
           

 

 

 

 

 

[References]  

 

Advertising Budget 

 

Subject:               Business Economics 

 

Course:      B. A. (Hons.), 6th Semester,  

Undergraduate 

 

Paper No. & Title:            Paper – 621 

Advertising & Brand 

Management 

 

Unit No. & Title:     Unit – 1 

Foundations of Advertising  

 

Lecture No. & Title:   Lecture – 5 

Advertising Budget 

 

 

 

 

 

 



References 

Books 

 Kapferer, J. N. (2012). The new strategic brand management: 

Advanced insights and strategic thinking. Kogan page 

publishers. 

 Schultz, D. E. (1992). Integrated marketing 

communications. Journal of Promotion Management, 1(1), 99-

104. 

 Rossiter, J. R., & Percy, L. (1987). Advertising and promotion 

management. McGraw-Hill Book Company. 

 Aaker, D. A., Myers, J. G., &Batra, R. (1992). Advertising 

management (pp. 346-367). Englewood Cliffs, NJ: Prentice Hall. 

 Zeff, R. L., & Aronson, B. (1999). Advertising on the Internet. 

John Wiley & Sons, Inc. 

 

Link 

 http://www.managementstudyguide.com/advertising-

budget.htm 

 http://www.investopedia.com/terms/a/advertising-budget.asp 

 http://www.inc.com/encyclopedia/advertising-budget.html 

 https://www.slideshare.net/Irfanmavilayi/advertising-budget-

50288543 

 http://www.bizmove.com/marketing/m2j1.htm 

 

http://www.managementstudyguide.com/advertising-budget.htm
http://www.managementstudyguide.com/advertising-budget.htm
http://www.investopedia.com/terms/a/advertising-budget.asp
http://www.inc.com/encyclopedia/advertising-budget.html
https://www.slideshare.net/Irfanmavilayi/advertising-budget-50288543
https://www.slideshare.net/Irfanmavilayi/advertising-budget-50288543
http://www.bizmove.com/marketing/m2j1.htm

