
                                                                                                      
 
 

 
 
 
 
 
 

[Glossary] 
 

Classification of Advertising Part-1 

 

Subject:               Business Economics 

 

Course:      B. A. (Hons.), 6th Semester,  

Undergraduate 

 

Paper No. & Title:            Paper – 621 

Advertising & Brand 

Management 

 

Unit No. & Title:     Unit – 1 

Foundations of Advertising  

 

Lecture No. & Title:   Lecture – 2 

Classification of Advertising 

Part-1 

 

 

 

 

 

 



Glossary 

Consumer Advertising : This type of advertising is directed to 

the ultimate consumers of the consumer products, i.e., the 

individuals, who buy, or, use the consumer products, or services, 

say, for example, toilet soap, toothpaste, toothbrush, tea, 

textiles, etc., for themselves and for their families. 

Industrial Advertising: This type of advertising is used by 

manufacturers and distributors of industrial goods 

Professional Advertising: It is directed at professional like 

doctors, professors, engineers and others, who are expected to 

recommend, prescribe, or, specify the advertised products to 

ultimate consumers. 

Print Media Advertising: The print media consists of 

newspapers, magazines, journals, handbills, etc. No newspaper 

or, journal, today, can survive without advertising revenue. 

Outdoor Media: This include posters, neon signs, transit, point 

of purchase (POP), etc. Outdoor advertising can be a good 

supporting media to other forms of advertising. 

 


