
 

 

OBJECTIVE 
 

1) To analyze the effectiveness of a brand and study 

the different ways to measure  

 

2) To study the significance of brand leveraging and 

the types of brand leveraging 

 

3) Understanding the term co branding and its 

effectiveness 

 

4) To study and analyze the value generated through 

celebrity endorsement 

 

5) To study brand equity models and its role in 

branding 


