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Glossary

Research: investigate systematically.

Persuasion: the action or process of persuading someone or of
being persuaded to do or believe something.

Sponsor: provide funds for (a project or activity or the person
carrying it out).

Advertere: to turn the minds of towards.

Brand building: Brand Building is generating awareness,
establishing and promoting company using strategies and
tactics. In other words brand building is enhancing brand
equity using advertising campaigns and promotional
strategies. Branding is crucial aspect of company because it is

the visual voice of the company.




