OBJECTIVE

eTo understand the relevance of holistic and specific
market and organization based feasibility analysis for
arriving at the best project idea.

eTo understand the use of discounting and Non-
discounting techniques for projects’ financial analysis
to arrive at the most strategic choice.

eTo understand the use of tools to incorporate the
element of risk and wuncertainty in project
management.

eTo understand the role, contribution and functions of
the Intermediary funding agencies in project

management.



