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SUMMARY

To understand dynamics regarding the heredity, linkage is potential
enough to understand the phenomena of similarity and variation in
individuals as well among various populations. In linkage there are
two such phases as coupling and repulsion due to arrangements of
alleles on the homologous chromosome. Moreover, on the bases of
phenomenon known as crossing over linkage is divided into two types
like complete and incomplete types of linkages. A term “linkage
group” is also assign for linked or nearer genes present on the same
chromosome and tend to move together. Furthermore a linkage
mapping or genetic mapping; is a map of a species or individual that
shows the position of its known genes or genetic markers relative to
each other in terms of recombination frequency, rather than a specific
physical distance along each chromosome. In sum, the phenomenon
of linkage is very well responsible for reducing the possibility of
variations among individuals unless crossing over occurs during cell

division.




