
 

 

OBJECTIVE 
 

After listening to this session, the student should be able 

to understand: 

1. What is ethics and ethical concerns in marketing. 

2. What is  telemarketing and how to be successful at it. 

3. What is m-commerce and its uses. 

4. What is e-marketing, its advantages and 

disadvantages. 

5. What is rural marketing, its opportunities and 

challenges.  

 


