
 

 

OBJECTIVE 
 

After listening to this session, the student should be able 

to understand: 

1. The role of Relationship Marketing and Holistic 

Marketing to increase top line of the organization. 

2. What is Green marketing and how it can be 

incorporated in an organization’s strategy. 

3. The characteristics of services and their marketing mix. 

4. What is Political Marketing, how it is different from 

traditional marketing and its functions.  

 


