
ASSIGNMENT 

For any two consumer products, study the four marketing mix 

elements : product, price, place (distribution) and promotion. 

Make a list of thirty products/services that you use throughout the 

day and find out which marketing orientation is used by their 

manufacturers/service providers? 

Conduct an environmental scanning that will affect automobile 

industry and insurance sector in India. 

For the above mentioned sectors, find out what is the level of 

industry competition. 


