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I feel elated while bringing out the document of our achievements and 

records made and milestones achieved during the year 2015-16. 

E-content development which is an ambitious plan of MHRD under NME-

ICT mission with far reaching implications for quality improvement in Indian 

education sector is our topmost priority. The e-content production is also 

congruent to the present governmentôs dream of Digital India of which digital 

education is an important aspect. 

I am glad to share with you that video production and e-content creation 

witnessed substantial increase over the years wherein overall average 

annual video production has gone up to 3100 videos in 2015-16 from 

602.25 in 2012-13 while the annual average e-content production has risen 

to 2700 modules per year in 2015-16 from 564.75 modules in 2012-13. The 

performance and the contribution of the Media Centres has also been 

commendable in the last year. 

Also, our YouTube Channel has gained popularity over the years and has 

become an integral and popular means of dissemination of educational 

videos. The videos uploaded on CECôs YouTube Channel have observed a 

57% growth in the number of hours for which the videos have been watched 

during 2015-16. 

The journey of CEC has been great and inspiring till now and we reiterate 

our commitment to continue to redefine the higher education in India 

through endless efforts and initiatives. 

 

Rajbir Singh  
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CEC: AN INTRODUCTION 

The Consortium for Educational Communication popularly known as CEC is one 

of the Inter University Centres set up  by the University Grants Commission 

(UGC) of India.  Established in 1993, it serves the goal of addressing the needs of 

Indian Higher Education through the use of electronic and new media along with 

the appropriate use of emerging Information and Communication Technologies 

(ICT). CEC is a nodal agency to address the educational needs of the country by 

creating and disseminating mu ltimedia content and educational videos for 

Indian undergraduate students through broadcast and non-broadcast modes. It 

has 21 Educational and Multimedia Research Centers (EMMRCs) as consortium 

members also known as Media Centers. These multimedia educational content 

producers are located in different universities/institutions across the length & 

breadth of the country as shown in the graphic representation given below: 
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Genesis and History of CEC  

In the year 1983, UGC set up the UGC INSAT TV Project to co-ordinate the 
Country Wide Class Room (CWCR) activity. Realizing the potential and power of 
television to act as means of educational knowledge dissemination, UGC started 
the Countrywide Classroom Programmes in the year 1984 by use of the satellite 
communication for enhancing the reach of higher education. The first telecast of 
CWCR programmes started on 15th August, 1984 on Doordarshan National 
Network  (DD1).   

For production of such programmes Media Centres were set up at 6 universit ies. 
Subsequently, Consortium for Educational Communication (CEC)  was created in 
1993 under UGC act 12 (CCC) as a nodal agency to coordinate, guide & facilitate 
the Media Centres and such educational production activities at the national 
level. Today, 21 Media Centres are working towards achieving this goal under 
the umbrella of CEC. 

The vision  

The higher education being the context, the mission is to take the new age 
educational and pedagogical material and practices to the ôlast studentõ of the 
country and beyond in the highest quality possible in both content creation and 
content dissemination through traditional and ubiquitous new media.  

Objectives of CEC  

Some of the main objectives of the organization are as follows: 

¶ Coordination, facilitation, overall guidance and direction to the activities 
of the Media Centres set up by UGC in various universities/institutions  

¶ Production of educational programmes (especially video and audio) and 
related support material and the setting up of appropriate facili ties  

¶ Dissemination of educational programmes, through both broadcast and 
non-broadcast modes 

¶ Research related to optimizing the effectiveness of the programmes 

¶ Providing a forum for the active involvement of academicians and 
scholars in the creation of educational programmes 

¶ Studying, promoting and experimenting with new techniques / 
technology that will increase the reach and effectiveness of educational 
communication and lots of other activities for promotion of higher 
education by using electronic media and ICT tools. 

¶ Digital learning environment building by organizing Training, workshop, 
Seminar and conferences on use of ICT in education. CEC also conducts 
various types of media research  including production and audience  

In pursuance to these objectives CEC coordinates the development of Media 
Centres, takes steps to ensure the quality of software, coordinates telecasting of 
the programmes and motivates, inspires and encourages innovations. 
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HUMAN RESOURCE 

In order to achieve the main objective of CEC i.e. coordination, facilitation, overall 
guidance and direction to the activities of the Media Centre set up by UGC in 
various universities , CEC has a leading role to play for which it has a very small 
but efficient organization comprising of followin g regular and contractual staff  as 
on 31 March 2016:  
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http://www.emmrccalicut.org/live.php
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https://www.google.co.in/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&sqi=2&ved=0CB0QFjAA&url=http%3A%2F%2Fwww.jiwaji.edu%2F&ei=GwxoVa_tJ9ChugTi7YKIAg&usg=AFQjCNGbZ_wmBvfvwDvfuraNpl18DFS5jA&sig2=RO_8eEFYaY5RgZ7-2GR5xw&bvm=bv.94455598,d.c2E
https://www.google.co.in/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&cad=rja&uact=8&sqi=2&ved=0CB0QFjAA&url=http%3A%2F%2Fwww.jiwaji.edu%2F&ei=GwxoVa_tJ9ChugTi7YKIAg&usg=AFQjCNGbZ_wmBvfvwDvfuraNpl18DFS5jA&sig2=RO_8eEFYaY5RgZ7-2GR5xw&bvm=bv.94455598,d.c2E


http://www.gian.iitkgp.ac.in/files/brochures/BR1449493107GIAN_Brochure_Green_and_SustainableChemistry_Final.pdf


http://www.gian.iitkgp.ac.in/files/brochures/BR1449492987GIAN___BROCHURE___CANCER_BIOLOGY_(1).pdf
https://www.facebook.com/media/set/?set=a.951226698278790.1073741864.869879333080194&type=3
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